
Skiffy Website Optimization Checklist

50-Point Guide for Conversions, SEO, and User Experience

1. Website Foundation

● Ensure SSL certificate is active (HTTPS).

● Use a reliable hosting provider with 99.9% uptime.

● Optimize website loading speed (under 3 seconds).

● Implement mobile-responsive design across all devices.

● Use a clean, consistent URL structure.

● Set up a custom 404 error page with navigation options.

● Enable browser caching and compression (GZIP).

● Minify CSS, JavaScript, and HTML files.

● Use a CDN (Content Delivery Network) for faster global delivery.

● Regularly back up the website automatically.

2. Conversion Optimization

● Place a clear, visible call-to-action (CTA) on every page.

● Use contrasting colors for CTAs aligned with Skiffy’s light green theme.

● Include lead capture forms above the fold.

● Offer incentives (free trials, ebooks, or discounts).

● Use trust badges and testimonials for credibility.

● Add live chat or chatbot support.

● Simplify checkout or sign-up processes (minimal steps).

● Use exit-intent popups to retain visitors.

● A/B test landing pages and CTAs regularly.

● Track conversions using Google Analytics and Meta Pixel.

3. SEO Optimization

● Conduct keyword research for each page.

● Optimize title tags (under 60 characters).

● Write compelling meta descriptions (under 160 characters).

● Use header tags (H1, H2, H3) strategically.

● Include target keywords naturally in content.

● Optimize images with descriptive alt text.

● Create an XML sitemap and submit to Google Search Console.



● Use schema markup for rich snippets.

● Ensure internal linking between related pages.

● Build high-quality backlinks from reputable sources.

4. Content Strategy

● Maintain a consistent brand voice aligned with Skiffy’s tone.

● Publish valuable, original blog content regularly.

● Include multimedia (images, videos, infographics).

● Use clear headings and short paragraphs for readability.

● Add FAQs to address user concerns.

● Update outdated content periodically.

● Include social sharing buttons on blog posts.

● Optimize for featured snippets and voice search.

● Use storytelling to connect emotionally with visitors.

● Ensure all content aligns with user intent.

5. User Experience (UX)

● Maintain consistent design elements (colors, fonts, spacing).

● Ensure intuitive navigation with a clear menu structure.

● Use breadcrumb navigation for easy backtracking.

● Keep forms short and easy to complete.

● Ensure clickable elements are large enough on mobile.

● Use whitespace effectively for visual clarity.

● Add hover effects for interactive feedback.

● Test accessibility (contrast, alt text, keyboard navigation).

● Include a visible search bar on all pages.

● Conduct regular usability testing and heatmap analysis.

Final Note
A well-optimized website under the Skiffy brand should balance aesthetics, performance, and strategy. By
following this 50-point checklist, every Skiffy-built website can achieve higher conversions, stronger SEO
rankings, and an exceptional user experience.


